
6 Group Interim Management Report 

Bertelsmann has recorded a successful first half of 2015 and has continued its transformation 
into a faster-growing, more digital and more international Group. The implementation of strategic 
measures had a positive effect on business development in the reporting period. Consolidated 
revenues increased by 2.5 percent to €8.0 billion. The book-publishing business in the United States 
achieved strong revenue growth, benefiting from solid bestseller performance and positive exchange 
rate effects. Other contributors to growth were the German TV operations, the continued expansion 
of the digital businesses and the music business and the expansion of the education business. 
Offsetting this was the planned withdrawal from structurally declining businesses. At €1,063 million, 
operating EBITDA was 4.4 percent above the previous year’s high figure. The increase in earnings 
was primarily due to a greater contribution from the US book-publishing business as well as positive 
developments in the German television business, services businesses, the e-learning provider Relias 
Learning and BMG. This was counteracted by start-up losses for new businesses. Group profit 
increased from €257 million to €398 million. This significant improvement compared to the previous 
year’s figure is attributable to the higher operating earnings, lower charges from special items and 
a lower tax expense. For 2015, Bertelsmann anticipates continued positive business performance. 

Group Interim Management Report

•	 	Revenue	growth	of	2.5	percent

•	 	Revenue	growth	in	core	businesses	

and	through	expansion	of	the	digital	

businesses	and	growth	platforms	

•	 	Withdrawal	from	structurally		

declining	businesses

•	 		Increase	in	operating	EBITDA	of	

4.4	percent	to	€1,063	million

•	 	Earnings	growth	primarily	in	the		

US	book-publishing	business	and		

in	the	German	television	business

•	 	EBITDA	margin	of	13.2	percent,	

from	13.0	percent	in	the	same	

period	in	the	previous	year

•	 	Significant	increase	in	Group	profit	

to	€398	million

•	 	Improvement	compared	to	previous	

year’s	figure	due	to	higher	operating	

earnings,	lower	charges	from	special	

items	and	lower	tax	expense
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Bertelsmann	is	a	media,	services	and	education	company	that	

operates	 in	about	50	countries	worldwide.	The	geographic	

core	 markets	 are	 Western	 Europe,	 in	 particular	 Germany,	

France	and	 the	UK,	as	well	 as	 the	United	States.	 In	addi-

tion,	Bertelsmann	is	strengthening	its	involvement	in	growth	

regions	such	as	Brazil,	China	and	India.	Bertelsmann’s	divi-

sions	are	the	TV	broadcaster	RTL	Group,	the	book-publish-

ing	group	Penguin	Random	House,	the	magazine	publisher	

Gruner	+	Jahr,	 the	 international	service	provider	Arvato	and	

the	printing	group	Be	Printers.	Bertelsmann’s	remaining	busi-

nesses	 are	 grouped	 under	 Corporate	 Investments.	 These	

include	the	music	company	BMG,	the	e-learning	provider	

Relias	Learning	and	the	remaining	club	and	direct-marketing	

businesses.	In	addition,	the	funds	Bertelsmann	Digital	Media	

Investments	(BDMI)	and	Bertelsmann	Asia	Investments	(BAI)	

as	well	as	other	 investments	 in	 the	growth	regions	are	allo-

cated	to	Corporate	Investments.

Bertelsmann	 SE	 &	 Co.	 KGaA	 is	 a	 capital-market-oriented	

but	unlisted	partnership	limited	by	shares.	As	a	Group	holding	

company,	it	exercises	central	corporate	functions.	Internal	

corporate	 management	 and	 reporting	 follow	 the	 Group’s	

organizational	structure,	which	consists	of	the	operating	divi-

sions	plus	Corporate	Investments	and	the	Corporate	Center.	

Three	 foundations	 (Bertelsmann	Stiftung,	Reinhard	Mohn	

Stiftung	 and	 BVG-Stiftung)	 indirectly	 hold	 80.9	 percent	 of	

Bertelsmann	 SE	 &	 Co.	 KGaA	 shares,	 with	 the	 remaining	

19.1	percent	held	indirectly	by	the	Mohn	family.	Bertelsmann	

Verwaltungsgesellschaft	 (BVG)	 controls	 all	 voting	 rights	 at	

the	 General	 Meeting	 of	 Bertelsmann	 SE	 &	 Co.	 KGaA	 and	

Bertelsmann	Management	SE.

Strategy 

Bertelsmann’s	primary	objective	is	continuous	growth	of	the	

company’s	value	through	a	sustained	increase	in	profitability	

(see	the	“Value-Oriented	Management	System”	section).

Bertelsmann	aims	to	achieve	a	faster-growing,	more	digital	

and	more	 international	Group	portfolio.	The	Group	strategy	

comprises	 four	 strategic	 priorities:	 strengthening	 the	 core	

businesses,	driving	the	digital	transformation	forward,	devel-

oping	growth	platforms,	and	expanding	into	growth	regions.

In	 the	 first	 half	 of	 2015	 and	 the	 following	 two	 months,	

Bertelsmann	continued	to	restructure	the	Group	and	was	suc-

cessful	in	all	strategic	directions.	The	core	businesses	were	

strengthened	by	the	progress	 in	 the	 implementation	of	 the	

Group-wide	profitability	improvement	program,	and	the	scale-

back	of	structurally	declining	businesses	continued.	Following	

the	sale	of	the	Italian	and	South	American	printing	businesses	

in	2014,	Be	Printers	also	sold	its	Spanish	printing	businesses,	

and	 the	 club	 and	 direct-marketing	 businesses	 were	 scaled	

back	further	or	closed.	The	digital	transformation	was	contin-

ued	in	the	core	businesses	and	through	acquisitions.	In	addi-

tion	to	increased	video	views	and	a	growing	e-book	offering,	

these	 included	acquisitions	such	as	 the	French	online	com-

pany	Oxygem,	by	the	RTL	Group	subsidiary	Groupe	M6.	The	

growth	platforms	were	expanded	further	and	included	Arvato	

acquiring	a	holding	in	the	Brazilian	financial-services	provider	

Intervalor.	In	addition,	Bertelsmann	expanded	its	involvement	

in	 the	 education	 business	 with	 the	 US	 academic	 institution	

Alliant	International	University	and	increased	its	holding	in	the	

US	education	provider	Synergis	Education.	BMG	strength-

ened	its	music	business	with	acquisitions	including	the	US	

rock	music	label	Rise	Records.	The	company’s	presence	in	

the	growth	regions	was	also	expanded.	The	BDMI	and	BAI	

funds	acquired	several	new	investments	in	the	education	and	

services	businesses.	 In	Brazil,	Bertelsmann	and	Bozano	

Investimentos	jointly	set	up	a	new	fund.	Bertelsmann	also	

invested	in	the	Brazilian	market	leader	in	further	education,		

Affero	Lab.	In	China,	BMG	concluded	a	comprehensive	distri-

bution	contract	with	the	e-commerce	company	Alibaba	and	in	

India,	the	shareholding	in	Pepperfry,	the	leading	online	market-	

place	for	furniture,	was	increased.

Value-Oriented Management System

In	order	to	manage	and	control	the	Group,	Bertelsmann	uses	

revenue,	operating	EBITDA	and	Bertelsmann	Value	Added	

(BVA)	as	strictly	defined	key	performance	indicators	to	directly	

assess	business	development;	 these	correspondingly	 form	

the	basis	of	the	outlook.	

Revenue	as	 a	growth	 indicator	 of	 businesses	 increased	 in	

the	first	half	of	2015	by	2.5	percent	to	€8.0	billion	(H1	2014:	

€7.8	billion).	Operating	EBITDA	 is	determined	as	earnings	

before	 interest,	 tax,	 depreciation	 and	 amortization	 and	 is	

Fundamental Information about the Group
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adjusted	for	special	items.	This	makes	it	a	meaningful	key	per-

formance	indicator	for	determining	a	sustainable	operating	

result.	Operating	EBITDA	of	€1,063	million	during	the	report-

ing	 period	 was	 above	 the	 previous	 year’s	 figure	 (H1	 2014:	

€1,018	million).

The	central	performance	indicator	for	assessing	the	profit-

ability	 from	 operations	 and	 return	 on	 invested	 capital	 is	

BVA.	 BVA	 measures	 the	 profit	 realized	 above	 and	 beyond	

the	appropriate	return	on	invested	capital.	This	form	of	value	

orientation	is	reflected	in	strategic	investment,	portfolio	plan-

ning	 and	 the	 management	 of	 Group	 operations	 and	 is	 the	

basis	 for	management	compensation.	BVA	 is	calculated	as	

the	difference	between	net	operating	profit	after	tax	(NOPAT)	

and	the	cost	of	capital.	The	starting	point	for	the	calculation	

of	NOPAT	 is	operating	EBITDA.	Depreciation,	amortization	

and	impairment	losses	are	deducted	and	adjustments	made	

for	special	items.	Then,	after	modifications	and	deduction	of	

a	flat	33-percent	tax,	the	result	is	the	NOPAT	used	to	calcu-

late	BVA.	Cost	of	capital	is	the	product	of	the	weighted	aver-

age	cost	of	capital	(WACC)	and	the	level	of	capital	invested.	

The	uniform	WACC	after	taxes	is	8	percent.	Invested	capital	

is	 calculated	on	 the	basis	 of	 the	Group’s	operating	 assets	

less	non-interest-bearing	operating	liabilities.	The	present	

value	of	 operating	 leases	 is	 also	 taken	 into	 account	when	

calculating	the	invested	capital.	In	the	first	half	of	2015,	BVA	

decreased	to	€-21	million	(H1	2014:	€6	million)	despite	the	

overall	improvement	in	the	operating	results.	This	develop-

ment	 is	 primarily	 due	 to	 the	 acquisitions	 which	 led	 to	 an	

increase	in	the	invested	capital.	

Bertelsmann’s	financial	management	and	controlling	system	

is	defined	by	the	internal	financial	targets	outlined	under	“Net	

Assets	and	Financial	Position.”	The	Group	is	managed	and	

controlled	on	the	basis	of	these	financing	principles;	they	form	

part	of	the	value-oriented	management	system	in	the	broader	

sense	of	 the	 term,	along	with	 the	EBITDA	margin,	 the	cash	

conversion	rate	and	non-financial	performance	indicators.

Report on Economic Position

Corporate Environment
Overall Economic Developments

The	global	economy	continued	 to	grow	 in	 the	first	half	of	

2015;	however,	it	did	lose	some	momentum	in	the	advanced	

economies	and	the	emerging	countries.

The	economic	recovery	in	the	euro	zone	stabilized	in	the	first	

few	months	of	the	current	financial	year	and	benefited	from	

continued	 low	energy	prices,	 low	 inflation,	 the	weaker	euro	

and	the	accommodative	monetary	measures	of	the	European	

Central	Bank.	According	to	the	Statistical	Office	of	the	Euro-

pean	Union,	real	gross	domestic	product	(GDP)	in	the	euro	zone	

rose	by	0.4	percent	in	the	first	quarter	of	2015	compared	to	the	

previous	quarter;	in	the	second	quarter	it	rose	by	0.3	percent.

In	Germany	the	economy	continued	to	grow,	albeit	at	a	slower	

rate	than	at	the	end	of	2014.	The	key	stimuli	for	growth	were	

the	favorable	consumer	climate	and	the	construction	sector.	

According	to	the	Federal	Statistical	Office,	real	GDP	rose	by	

0.3	percent	in	the	first	quarter	of	2015	compared	to	the	previ-

ous	quarter;	in	the	second	quarter	it	rose	by	0.4	percent.

After	a	strong	start	to	the	year	in	France,	the	economic	recov-

ery	stagnated.	According	to	Insee,	the	French	Statistical	

Office,	real	GDP	rose	by	0.7	percent	in	the	first	quarter	of	2015	

compared	to	the	previous	quarter;	in	the	second	quarter	the	

French	economy	recorded	zero	growth.	In	the	UK,	following	

a	slight	weakness	at	the	beginning	of	2015,	robust	economic	

growth	resumed.	Real	GDP	increased	by	0.4	percent	in	the	

first	quarter	and	by	0.7	percent	in	the	second	quarter	of	2015.	

In	 the	 United	 States,	 due	 to	 the	 harsh	 winter,	 real	 GDP	

increased	in	the	first	quarter	of	2015	at	a	projected	annual	rate	

of	0.6	percent.	According	to	the	Bureau	of	Economics,	the	

expected	annualized	growth	rate	for	 the	second	quarter	will	

increase	significantly,	to	2.3	percent.

So	far,	the	overall	economic	developments	are	within	the	

current-year	trend	anticipated	in	the	2014	combined	manage-

ment	report.

Development in Relevant Markets 

The	European	TV	advertising	markets	experienced	uneven	

growth	 in	 the	first	six	months	of	2015.	The	TV	advertising	

markets	in	Germany	recorded	moderate	growth	and	in	France	

there	was	slight	growth.	The	Spanish	TV	advertising	market	

grew	strongly.	While	the	Croatian,	Belgian	and	Hungarian	mar-

kets	remained	stable	or	weakened	slightly,	the	TV	advertising	

market	in	the	Netherlands	declined	significantly.

The	physical	book	market	grew	moderately	 in	the	UK.	The	

markets	in	the	United	States	and	Spain	remained	stable	or	

grew	slightly.	In	Germany,	the	physical	book	market	declined	

slightly.	E-book	sales	continued	to	grow	worldwide,	but	at	a	

slightly	slower	rate.	

The	magazine	markets	in	Germany	and	France	were	charac-

terized	during	the	reporting	period	by	sharply	falling	advertis-

ing	business	and	slightly	declining	circulation	business.
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The	service	markets	relevant	to	Arvato	experienced	moderate	

to	significant	growth	in	the	first	half	of	2015.

The	European	print	markets	for	magazines,	catalogs	and	pro-

motional	materials	continued	to	shrink	and	were	dogged	by	

persistent	price	and	volume	pressure.	

The	global	music	publishing	markets	showed	slight	growth,	

whereas	the	markets	for	recorded	music	stabilized.

The	education	markets	in	the	United	States	grew	strongly	in	

the	first	half	of	2015	in	the	segments	where	Bertelsmann	is	

involved.	

So	far,	the	developments	in	the	relevant	markets	are	essen-

tially	 within	 the	 current-year	 trend	 anticipated	 in	 the	 2014	

combined	management	report.

Significant Events in the Current Financial Year

Effective	January	1,	2015,	the	Board-level	human	resources	

function	was	established.	Immanuel	Hermreck	was	appointed	to	

the	Bertelsmann	Executive	Board	with	responsibility	for	this	area.	

In	April	2015,	Bertelsmann	placed	 two	hybrid	bonds	with	a	

total	volume	of	€1.25	billion.	Both	subordinated	bonds,	each	

with	a	term	of	60	years	and	with	redemption	options	of	eight	

and	 twelve	 years	 respectively,	 increase	 the	 financial	 flexibil-

ity	of	Bertelsmann	 in	view	of	 the	Group’s	ongoing	strategic	

transformation.

On	May	5,	2015,	the	General	Meeting	of	Bertelsmann	SE	&	

Co.	KGaA	elected	Gigi	Levy-Weiss	to	the	company’s	Super-

visory	Board.	Hartmut	Ostrowski	and	Lars	Rebien	Sørensen	

left	the	Board.

Results of Operations 
Revenue Breakdown 

At	€8,040	million,	consolidated	revenues	in	the	first	half	of		

2015	 were	 2.5	 percent	 above	 the	 previous	 year’s	 figure	

(H1	2014:	€7,846	million).	Adjusted	for	exchange	rate	effects	

of	4.9	percent	and	portfolio	and	other	effects	of	-1.9	percent,	

there	was	an	organic	decline	in	revenues	of	-0.5	percent.

Revenues	of	RTL	Group	 increased	compared	with	the	same	

period	in	the	previous	year.	This	was	primarily	due	to	good	

business	 at	Mediengruppe	RTL	Deutschland,	 the	expansion	

of	 the	 digital	 activities	 and	 favorable	 exchange	 rate	 effects.	

Penguin	Random	House	achieved	a	significant	 increase	in	

revenues	due	 to	exchange	 rate	effects.	At	Gruner	+	Jahr,	

revenues	fell	compared	with	the	same	period	in	the	previous	

year,	primarily	due	to	the	sale	of	the	printing	business	in	the	

United	States	in	May	2014.	The	digital	activities’	rising	rev-

enues	could	only	partly	compensate	for	further	decline	in	the	

advertising	business.	Compared	to	the	previous	year,	Arvato	

achieved	 higher	 revenues	 in	 the	 business	 units	 Customer	

Relationship	Management,	Financial	Solutions	and	IT	Solu-

tions.	Revenues	at	Be	Printers	were	affected	by	the	decline	of	

the	print	businesses,	particularly	in	gravure	printing,	and	also	

by	the	sale	of	the	Italian,	Spanish	and	South	American	print	

businesses.	Revenues	 at	Corporate	 Investments	 increased	

significantly	compared	with	the	same	period	in	the	previous	

year.	While	 the	education	and	music	fields	 recorded	signifi-

cant	revenue	growth	due	to	acquisitions,	the	club	and	direct-

marketing	businesses	were	scaled	back	further.

Due	to	the	continued	strategic	transformation	and	the	weak-

ness	in	the	euro,	there	were	changes	in	the	geographical	break-

down	of	revenues	compared	to	the	same	period	in	the	previous	

year.	Revenue	share	in	Germany	was	34.0	percent,	compared	

to	35.2	percent	in	the	first	half	of	2014.	The	revenue	share	

generated	by	France	amounted	 to	14.0	percent	 (H1	2014:		

15.2	percent).	 In	 the	UK,	 revenue	share	was	5.9	percent	

(H1	 2014:	 5.7	 percent),	 while	 other	 European	 countries	

achieved	a	lower	revenue	share	of	17.8	percent	(H1	2014:	

18.8	percent).	The	share	of	total	revenues	generated	in	the	

United	States	 rose	 to	21.5	percent	 (H1	2014:	18.9	percent);	

other	countries	accounted	for	a	share	of	6.8	percent	(H1	2014:	

6.2	percent).	With	these,	the	total	share	of	revenues	represented	

by	foreign	business	increased	slightly,	from	64.8	percent	in	the	

first	half	of	2014	to	66.0	percent.	The	ratio	of	the	four	revenue	

streams	(products	and	merchandise,	advertising	and	services	

as	well	as	rights	and	licenses)	to	one	another	remained	mostly	

unchanged	compared	to	the	first	half	of	2014.

Operating EBITDA

Bertelsmann	achieved	operating	EBITDA	of	€1,063	million		

during	the	reporting	period	(H1	2014:	€1,018	million).	The	

EBITDA	 margin	 of	 13.2	 percent	 was	 above	 the	 level	 of	

13.0	percent	in	the	same	period	last	year.

The	operating	earnings	of	RTL	Group	improved	compared	to	

the	first	half	of	2014.	The	increase	is	mainly	attributable	to	

the	positive	development	of	Mediengruppe	RTL	Deutschland.	

Penguin	Random	House	also	recorded	an	increase	in	operating	

EBITDA.	This	was	primarily	due	to	the	higher	earnings	contri-

butions	of	the	book-publishing	business	in	the	United	States	

and	UK,	mainly	caused	by	exchange	rate	effects.	The	operat-

ing	EBITDA	of	Gruner	+	Jahr	was	below	the	previous	year’s	

figure,	due	to	lower	revenues	in	the	German	and	international	
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advertising	business.	Operating	earnings	of	Arvato	increased	

compared	to	the	same	period	last	year.	Declining	volumes	

and	price	pressure	at	Be	Printers	led	to	a	decline	in	earnings.	

The	significantly	increased	operating	EBITDA	of	Corporate	

Investments	primarily	 reflects	positive	development	 in	 the	

music	business	as	well	as	a	higher	earnings	contribution	from	

the	investment	funds	and	the	education	business.

Special Items

The	special	items	came	to	a	total	of	€-101	million,	compared	

to	€-172	million	in	the	same	period	last	year.	They	consisted	of	

impairment	losses	and	reversals	of	impairment	losses	totaling	

€-5	million	(H1	2014:	€-98	million),	fair	value	remeasurement	

of	investments	of	€5	million	(H1	2014:	€2	million),	results	

from	disposals	of	investments	of	€17	million	(H1	2014:	€6	mil-

lion),	restructuring	expenses	and	other	special	items	totaling	

€-118	million	(H1	2014:	€-82	million).	

EBIT

Adjusting	 operating	 EBITDA	 for	 special	 items	 totaling	

€-101	million	(H1	2014:	€-172	million)	and	the	amortization,	

depreciation,	impairments	and	reversals	of	impairments	on	

intangible	assets	and	property,	plant	and	equipment	totaling	

€-1	million	(H1	2014:	€-100	million),	which	were	not	included	

in	special	items,	EBIT	amounted	to	€670	million	in	the	report-

ing	period	(H1	2014:	557	million).

Group Profit or Loss

The	financial	result	was	€-119	million	(H1	2014:	€-125	million).	

Tax	expenses	were	€-156	million,	compared	to	€-178	million		

in	the	same	period	last	year.	The	reduced	tax	expense	is	mainly	

attributable	to	the	recognition	of	prior-period	taxes	and	spe-

cial	items	in	connection	with	the	measurement	of	loss	carry-	

forwards.	Earnings	after	 taxes	 from	continuing	operations	

were	thus	€395	million	(H1	2014:	€254	million).	Earnings	after	

taxes	from	discontinued	operations	were	€3	million	(H1	2014:	

€3	 million).	 The	 Group	 profit	 increased	 to	 €398	 million		

(H1	2014:	€257	million).	The	share	of	Group	profit	held	

by	Bertelsmann	shareholders	was	€217	million	 (H1	2014:	

€124	million).	The	non-controlling	interests	in	the	Group	profit	

came	to	€181	million	(H1	2014:	€133	million).

Net Assets and Financial Position
Financial Guidelines

The	primary	objective	of	Bertelsmann’s	financial	policy	 is	

to	achieve	a	balance	between	financial	security,	 return	on	

equity	and	growth.	For	this,	Bertelsmann	bases	its	financing	

policy	on	 the	 requirements	of	 a	 “Baa1/BBB+”	credit	 rat-

ing	and	the	associated	qualitative	and	quantitative	criteria.	

Credit	ratings	and	capital-market	transparency	make	a	con-

siderable	contribution	to	the	Group’s	financial	security	and	

independence.

In	accordance	with	the	Group	structure,	the	capital	alloca-

tion	is	made	centrally	by	Bertelsmann	SE	&	Co.	KGaA,	which	

provides	 the	 Group	 companies	 with	 liquidity	 and	 man-

ages	the	issuance	of	guarantees	and	letters	of	comfort	for		

them.	The	Group	consists	largely	of	a	single	financial	unit,	

thereby	 optimizing	 capital	 procurement	 and	 investment	

opportunities.	

Bertelsmann	utilizes	a	financial-control	system	that	employs	

quantitative	financial	 targets	concerning	the	Group’s	eco-

nomic	debt	and,	to	a	lesser	extent,	its	capital	structure.	One	

key	financial	target	 is	a	dynamic	leverage	factor,	calculated	

as	 the	 ratio	of	economic	debt	 to	operating	EBITDA	over	a	

12-month	period	and	limited	to	a	maximum	of	2.5.	In	deter-

mining	the	leverage	factor,	the	hybrid	bonds	are	accounted	

for	at	50	percent.	Economic	debt	is	defined	as	net	financial	

debt	less	the	50	percent	par	value	component	of	the	hybrid	

bonds	 plus	 provisions	 for	 pensions,	 profit	 participation	

capital	 and	 the	 net	 present	 value	 of	 operating	 leases.	 Like	

operating	EBITDA,	economic	debt	 is	modified	 for	calcula-

tion	purposes.	The	economic	debt	as	of	June	30,	2015,	was	

€5,867	 million	 (December	 31,	 2014:	 €6,039	 million).	 As	 of	

June	30,	2015,	 the	 leverage	 factor	was	2.6	 (December	31,	

2014:	2.7).

The	net	financial	debt	increased	to	€2,683	million	compared	

to	€1.689	million	as	of	December	31,	2014.	The	increase	is	

partly	attributable	to	dividend	payments	to	shareholders	and	

non-controlling	interests,	most	of	which	are	made	during	the	

first	half	of	the	year.	In	addition,	net	financial	debt	increased	

due	 to	 a	 voluntary	 funding	 of	 €400	 million	 from	 the	 plan	

assets	held	under	 the	 trusteeship	of	Bertelsmann	Pension	

Trust	e.	V.	

Financing Activities

In	the	reporting	period,	the	capital	resources	of	the	Group	

were	 strengthened	 through	 the	 issuance	 of	 two	 hybrid	

bonds	with	a	total	volume	of	€1.25	billion.	The	subordinated	

bonds	with	a	term	of	60	years	were	issued	by	Bertelsmann	in	

two	tranches	with	early	redemption	options.	The	first	tranche	

has	a	volume	of	€650	million,	carries	a	coupon	of	3.0	percent	

and	contains	an	early	redemption	option	for	the	first	time	

after	 eight	 years.	 The	 second	 tranche	 has	 a	 volume	 of	

€600	million,	carries	a	coupon	of	3.5	percent	and	contains	

an	early	redemption	option	for	the	first	time	after	12	years.		
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The	bonds	 listed	 in	Luxembourg	were	rated	by	the	rating	

agencies	Moody’s	and	Standard	&	Poor’s	(S&P)	with	instru-

ment	ratings	of	“Baa3”	and	“BBB-,”	respectively.	Both	bonds	

are	classified	by	the	rating	agencies	as	50	percent	equity	and		

thus	 improve	 the	 financial	 key	 figures	 which	 are	 relevant	 for	

Bertelsmann’s	credit	rating.

Rating

Bertelsmann	 has	 issuer	 ratings	 from	 Moody’s	 and	 S&P.	

Bertelsmann	is	rated	by	Moody’s	as	“Baa1”	(outlook:	stable)	

and	by	S&P	as	“BBB+”	(outlook:	stable).	Both	credit	ratings	

are	in	the	investment	grade	category	and	meet	Bertelsmann’s	

target	 rating.	Bertelsmann’s	short-term	credit-quality	 rating	 is	

“P-2”	from	Moody’s	and	“A-2”	from	S&P.

Cash Flow Statement

Total	Group	earnings	before	interest	and	taxes	are	the	starting		

parameter	for	preparing	the	Bertelsmann	cash	flow	state-

ment.	In	the	reporting	period,	Bertelsmann	generated	cash	

flow	 from	 operating	 activities	 of	 €343	 million	 (H1	 2014:	

€405	million).	The	Group’s	long-term	operating	free	cash	flow	

adjusted	for	non-recurring	items	was	€434	million	(H1	2014:	

€521	million).	The	decline	mainly	resulted	from	increased	net	

working	capital.	At	€-817	million,	cash	flow	from	investing	

activities	was	above	the	level	for	the	first	half	of	the	previous	

year	(H1	2014:	€-359	million),	primarily	due	to	the	endowment	

of	€400	million	from	the	plan	assets	held	under	the	trusteeship	

of	Bertelsmann	Pension	Trust	e.	V.	The	cash	flow	from	financ-

ing	activities	was	€595	million	 (H1	2014:	€-1,600	million).		

The	positive	contribution	is	primarily	attributable	to	proceeds	

from	bonds	in	the	reporting	period.	This	increased	the	cash	

and	cash	equivalents	as	of	June	30,	2015,	to	€1,507	million	

(December	31,	2014:	€1,329	million).

Investments 

In	the	first	half	of	2015,	according	to	the	cash	flow	statement,	

the	investments	were	€514	million	(H1	2014:	€460	million).	

As	in	the	same	period	last	year,	a	large	portion	of	the	invest-

ments	in	property,	plant	and	equipment,	totaling	€150	million	

(H1	2014:	€143	million),	stemmed	from	Arvato.	Investments	

in	intangible	assets	came	to	€126	million	(H1	2014:	€142	mil-

lion)	and	were	attributable	primarily	to	RTL	Group	for	invest-

ments	in	film	rights	and	to	BMG	for	the	acquisition	of	music	

catalogs.	The	sum	of	€165	million	was	invested	in	financial	

assets	(H1	2014:	€77	million).	Purchase	price	payments	for	

consolidated	investments	(less	acquired	cash	and	cash	equiv-

alents)	 totaled	€73	million	 in	 the	 reporting	period	 (H1	2014:	

€98	million).

Consolidated Balance Sheet

Total	 assets	 came	 to	 €22.4	 billion	 as	 of	 June	 30,	 2015	

(December	31,	2014:	€21.6	billion).	The	increase	is	primar-

ily	attributable	to	the	taking	up	of	financial	liabilities.	Equity	

was	€8.8	billion	compared	to	€8.4	billion	as	of	December	31,	

2014.	This	resulted	in	an	equity	ratio	of	39.5	percent	(Decem-

ber	 31,	 2014:	 38.9	 percent).	 As	 a	 result	 of	 the	 funding	 of	

€400	million	from	the	plan	assets	held	under	the	trusteeship	

of	Bertelsmann	Pension	Trust	e.	V.	and	an	adjustment	of	the	

discount	 rate,	 pension	provisions	decreased	 to	€2.1	billion	

(December	31,	2014:	€2.7	billion).	Cash	and	cash	equiva-

lents	increased	to	€1,507	million	as	of	June	30,	2015,	from	

€1,329	million	as	of	December	31,	2014.

Employees

As	of	June	30,	2015,	Bertelsmann	had	119,019	employees	

worldwide	(December	31,	2014:	112,037).

Group Cash Flow Statement (Summary)

in € millions
H1 2015 H1 2014  

(adjusted)

Cash flow from operating activities 343 405

Cash flow from investing activities (817) (359)

Cash flow from financing activities 595 (1,600)

Change in cash and cash equivalents 121 (1,554)

Currency effects and other changes in cash and cash equivalents 55 10

Cash and cash equivalents as of January 1 1,331 2,715

Cash and cash equivalents as of June 30 1,507 1,171

Less cash and cash equivalents included within assets held for sale – –

Cash and cash equivalents as of June 30 (according to the Group balance sheet) 1,507 1,171
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Performance of the Group Divisions
RTL Group

The	leading	European	entertainment	network	recorded	a	posi-

tive	first-half	performance.	RTL	Group’s	revenues	increased	

by	3.8	percent	to	€2.8	billion	(H1	2014:	€2.7	billion),	thanks	to	

strongly	increasing	revenue	at	Mediengruppe	RTL	Deutschland,		

growing	digital	revenue	and	favorable	exchange	rate	effects.	

Operating	EBITDA	 increased	by	2.3	percent	 to	€626	million	

(H1	2014:	€612	million),	mainly	driven	by	higher	earnings	

contributions	from	Mediengruppe	RTL	Deutschland	as	well	as	

from	RTL	Hungary.	The	earnings	development	at	RTL	Hungary	

includes	a	positive	effect	from	the	partial	reclaim	of	taxes	paid	

on	advertising	revenues	in	2014.

Europe’s	 TV	 advertising	 markets	 presented	 a	 mixed	 picture	

during	the	reporting	period.	Most	of	RTL	Group’s	families	of	TV	

channels	outperformed	 their	 respective	markets.	RTL	Group	

defended	its	 leading	positions	 in	viewer	markets	 in	the	core	

countries.	Mediengruppe	RTL	Deutschland’s	audience	share	

decreased	slightly	 in	 the	main	commercial	 target	group.	

However,	RTL	Television	remained	the	clear	number	one	in	

the	14-to-59	demographic.	In	France,	the	flagship	channel	

M6	recorded	a	slightly	lower	audience	share.	Meanwhile,	the	

digital	channel	6ter	continued	 its	positive	development.	The	

Dutch	family	of	channels	around	the	main	flagship	RTL	4	was	

able	to	increase	its	audience	share	in	prime	time.

RTL	Group’s	content	production	arm,	Fremantle	Media,	gen-

erated	 slightly	higher	 revenues	 in	 the	first	half	of	 the	year,	

mainly	due	 to	positive	 exchange	 rate	 effects.	 Its	 operating	

result	was	down,	mainly	due	to	lower	earnings	contributions	

from	Germany	and	the	“American	Idol”	format.

In	the	digital	domain,	RTL	Group	continued	its	dynamic	growth	

thanks	to	its	online	platforms,	mobile	applications	and	YouTube	

activities.	The	total	number	of	online	video	views	reached	

42.5	billion	–	a	171	percent	increase	compared	to	the	first	

half	of	2014.	The	companies	bundled	in	the	RTL	Digital	Hub,	

founded	in	June	–	BroadbandTV,	StyleHaul	and	SpotXchange	–	

each	reported	high	double-digit	revenue	growth	rates.

Penguin Random House

For	Penguin	Random	House,	the	first	half	of	2015	was	char-

acterized	by	a	strong	fiscal	performance,	bolstered	by	a	

diverse	lineup	of	bestselling	titles.	The	merging	of	structures,	

processes	and	 functions	of	 the	Penguin	and	Random	House	

businesses,	which	combined	on	July	1,	2013,	also	continued	

on	course	during	this	period.	Bertelsmann	holds	a	53	percent	

stake	in	the	world’s	leading	trade	book	publisher;	Pearson	

owns	47	percent	of	the	shares.

Including	Verlagsgruppe	Random	House	 in	Germany,	which	

is	wholly	owned	by	Bertelsmann,	the	book	group’s	revenues	

during	 the	 reporting	 period	 totaled	 €1.7	 billion	 (H1	 2014:	

€1.5	 billion),	 representing	 an	 increase	 of	 16.2	 percent,	

mainly	due	to	exchange	rate	effects.	Operating	EBITDA	was	

€207	million,	an	increase	of	30.2	percent	over	the	previous	

year	(H1	2014:	€159	million).	With	more	than	4.5	million	cop-

ies	sold,	Paula	Hawkins’s	debut	novel	“The	Girl	on	the	Train”	

was	the	half-year’s	top-selling	title.	“Grey,”	a	new	volume	in	

E.	L.	James’s	“Fifty	Shades”	series,	was	the	fastest-debuting	

trade	paperback	ever	 in	 the	US	and	UK,	selling	more	than	

3.5	million	copies	in	the	first	two	weeks	after	its	release.

In	the	US,	Penguin	Random	House	placed	306	titles	on	the	

“New	York	Times”	bestseller	 lists	during	the	first	half	of	 the	

year,	38	of	them	at	number	one.	In	addition	to	“The	Girl	on	

the	Train”	and	“Grey,”	top-selling	Young	Readers	titles	for	

the	company	included	“Paper	Towns”	and	other	works	by	

John	Green,	“Wonder”	by	R.	J.	Palacio,	as	well	as	books	from	

Dr.	Seuss,	B.	J.	Novak,	and	James	Dashner.

In	the	UK,	38	percent	of	the	titles	on	the	“Sunday	Times”	best-

seller	 lists	were	published	by	Penguin	Random	House’s	UK	

imprints.	The	publishing	group’s	bestselling	book	was	“Grey”;	

other	leading	bestsellers	included	“To	Kill	a	Mockingbird”	by	

Harper	Lee	and	“Diary	of	a	Wimpy	Kid:	The	Long	Haul”	by	

Jeff	Kinney.

At	Penguin	Random	House	Grupo	Editorial,	an	excellent	per-

formance	in	Latin	America	and	double-digit	growth	in	e-book	

sales	more	than	offset	the	ongoing	challenges	in	the	Spanish	

book	market.	Substantial	progress	was	made	on	 integrating	

the	Spanish-	and	Portuguese-language	publishing	activities	of	

Santillana	Ediciones	Generales,	acquired	last	year.

Verlagsgruppe	Random	House	in	Germany	recorded	a	near-

stable	first	half	 in	2015,	placing	212	titles	on	the	“Spiegel”	

bestseller	lists.

All	of	Penguin	Random	House’s	divisions	also	invested	in	

increasing	the	reach	of	their	digital	content	through	digital	mar-

keting	and	a	variety	of	other	outlets,	platforms	and	partnerships.
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Several	of	the	group’s	books	won	prestigious	literary	awards,	

including	 the	Pulitzer	Prize	 for	Biography:	“The	Pope	and	

Mussolini”	by	David	I.	Kertzer.

Gruner + Jahr

Gruner	+	Jahr	continued	its	strategic	transformation.	Due	

to	divestitures	during	the	same	period	last	year	–	 including	

Brown	Printing	in	the	US	and	the	Entertainment	Media	pub-

lishing	company	 in	Germany	–	as	well	as	the	general	devel-

opment	of	the	advertising	market,	G+J’s	first-half	revenues	

decreased	by	-17.2	percent	to	€752	million	in	2015	(H1	2014:	

€908	million).	Meanwhile,	Gruner	+	Jahr	increased	its	rev-

enues	from	digital	activities	in	the	core	markets	of	Germany	

and	France.	As	a	result	of	overall	declining	revenues	and	con-

tinued	high	expenses	for	the	digital	transformation,	operating	

EBITDA	decreased	by	-28.6	percent	to	€55	million	(H1	2014:	

€77	million).

Lower	advertising	revenues	in	the	print	sector,	along	with	

changes	to	its	portfolio,	caused	a	revenue	decline	at	G+J	Ger-

many.	However,	circulation	revenues	and	the	digital	business	

both	developed	positively.	G+J	invested	in	the	expansion	of	its	

magazine	portfolio	(“Walden,”	“Stern	Crime,”	“National	Geo-

graphic	Traveler”)	as	well	as	in	digital	activities.	For	instance,	

the	company	acquired	the	specialized	gift-ideas	e-commerce	

provider	Danato,	fully	acquired	the	food	platform	Delinero,	

and	provided	€50	million	of	 investment	 funds	and	media	

performance	for	 future	startups.	G+J	also	signed	an	exclu-

sive	strategic	partnership	with	the	Dutch	startup	Blendle	to	

develop	new	mobile	products	for	innovative	publishing	oppor-

tunities.	Motor	Presse	Stuttgart	 improved	 its	 results,	 thanks	

to	cost-cutting	measures	and	higher	advertising	revenues	 in	

Germany.	Dresdner	Druck-	und	Verlagshaus	recorded	higher	

revenues	 thanks	 to	good	ad	sales	and	successful	additional	

businesses,	such	as	travel	and	trade	fairs.	However,	the	result	

was	lower.

The	 international	businesses	saw	an	overall	dip	year-on-

year.	In	Austria,	Spain	and	China,	revenues	and	earnings	

were	down	–	partly	due	to	changes	 in	 the	consolidation	

scope.	In	France,	G+J	managed	to	keep	its	revenues	stable.		

Prisma	 Media’s	 digital	 business	 in	 France	 grew	 signifi-

cantly,	fueled	by	–	among	other	factors	–	the	successful	

performance	of	the	video	marketer	Advideum.	G+J	further	

expanded	 its	 digital	 activities	 by	 acquiring	 the	 software	

provider	Recatch.	On	July	1,	2015,	G+J	withdrew	from	the	

Italian	market	due	to	 lack	of	strategic	prospects,	selling	

back	its	50	percent	stake	in	the	joint	venture	Gruner	+	Jahr	/	

Mondadori.

Arvato

Arvato	improved	its	revenues	as	well	as	its	operating	result.	

The	 international	 service	 provider’s	 revenues	 increased		

by	 3.7	 percent	 year	 on	 year	 to	 €2.3	 billion	 (H1	 2014:		

€2.2	billion),	 and	operating	EBITDA	was	€171	million,	up	

by	5.6	percent	compared	 to	 the	first	half	of	2014	 (H1	2014:	

€162	million).

The	financial	services	operations	bundled	at	Arvato	Financial		

Solutions	 achieved	profitable	growth	during	 the	 reporting	

period.	This	was	supported	mainly	by	a	positive	business	

development	 in	Scandinavia	and	German-speaking	countries.	

As	a	result	of	the	40	percent	stake	in	the	Brazilian	financial	ser-

vices	provider	Intervalor	completed	on	June	1,	2015,	Arvato	

entered	the	Latin	American	financial	services	market.

The	services	businesses	 in	the	area	of	Arvato	CRM	also	con-

tributed	 to	 the	 increase	 in	sales	and	earnings	due	 to	higher	

volumes	with	existing	customers	and	an	improved	cost	struc-

ture.	Apart	 from	 traditional	 telephone	advisory	 services,	 the	

focus	was	primarily	on	the	expansion	of	digital	communica-

tion	channels	and	self-service	solutions,	where	customers	are	

able	to	independently	seek	advice	and	support.	

The	logistics	services	businesses	at	Arvato	SCM	were	able	to	

expand	existing	national	and	international	customer	relations,	

and	projects	with	new	customers	were	implemented.	Sales	

and	earnings	were	stable.

The	IT	services	business	provider	Arvato	Systems	recorded	a	

constantly	high	demand	for	solutions	in	relation	to	application	

development	 and	 system	 integration.	Revenues	 improved,	

while	earnings	development	was	impacted	by	start-up	losses	

for	a	large	project.	Arvato’s	print	businesses	were	almost	sta-

ble	in	the	first	half.	Especially	Mohn	Media,	Europe’s	leading	

offset	print	business,	continued	to	expand	 its	operations	as	

the	company	was	awarded	two	large	magazine	contracts.	The	

production	capacities	and	the	range	of	services	offered	were	

expanded.	Meanwhile,	revenues	from	storage	media	replica-

tion	continue	to	decline	as	expected.
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Be Printers

The	Be	Printers	division,	in	which	Bertelsmann	has	pooled	its	

European	gravure	printing	activities	and	international	offset	

and	digital	printers,	recorded	a	-24.9	percent	decline	in	reve-	

nues	to	€362	million	(H1	2014:	€482	million).	Besides	the	sale	

of	the	Italian	printing	business	on	September	30,	2014,	and	

the	Spanish	printing	activities	on	April	30,	2015,	the	decrease	

also	resulted	from	declining	print	runs	and	continuing	price	

pressure.	First-half	operating	EBITDA	halved	to	€12	million,	

after	€25	million	the	previous	year.

The	European	gravure	printing	company	Prinovis	expanded	

its	range	of	services	to	accommodate	lower	print	runs,	addi-

tional	formats	and	short-notice	deadlines	by	putting	two	off-

set	printing	presses	 into	operation	in	Dresden.	In	addition,	

the	company	was	able	to	renew	several	print	contracts	with	

key	customers.	However,	due	to	lower	order	volumes	over-

all,	Prinovis	recorded	significant	year-on-year	declines	in	rev-

enues	and	earnings.

Be	Printers’	US	printing	plants	benefited	from	a	stable	order	

situation	in	book	printing	and	were	also	able	to	increase	their	

revenues	 by	 expanding	 the	 business	 with	 innovative	 print	

products	for	other	sectors.

During	the	reporting	period,	Be	Printers	also	pressed	ahead	

with	focusing	the	business	on	the	company’s	core	markets.	

At	the	end	of	April	2015,	the	company	sold	the	two	Spanish	

printers,	Rotocobrhi	in	Madrid	and	Eurohueco	in	Barcelona,	

to	the	British	print	investor	Walstead	Capital.

Corporate Investments/Corporate Center 

Corporate	Investments	saw	a	distinctly	positive	development	

in	the	first	half	of	2015.	Revenues	increased	by	17.3	percent	

to	€298	million	(H1	2014:	€254	million)	and	operating	EBITDA	

by	31.6	percent	to	€25	million	(H1	2014:	€19	million).	The	con-

tinued	expansion	of	the	music	company	BMG	contributed	to	

this,	as	well	as	the	expansion	of	the	education	business	on	the	

revenues	side.

BMG	 expanded	 its	 publishing	 and	 recording	 business	 and	

enhanced	the	management	of	audiovisual	rights	as	its	third	

mainstay.	The	company	acquired	Rise	Records,	a	label	spe-

cializing	in	rock	and	metal,	the	Verse	Music	Group	and	the	

Buddy	Holly	catalog	 in	 the	US,	as	well	as	 the	publishers	

Minder	Music	in	the	UK	and	Tipping	Music	in	France.	BMG	

signed	new	contracts	with	renowned	artists,	including	Dave	

Stewart,	Janet	Jackson	and	Marco	Mengoni.	In	China,	BMG	

signed	an	extensive	distribution	agreement	with	 the	digital	

division	of	the	Alibaba	e-commerce	group.

In	 education,	 at	 the	 beginning	 of	 the	 year,	 Bertelsmann	

invested	 in	Alliant	 International	University	–	with	campuses	 in	

the	US,	Mexico	and	Asia	–	with	a	view	to	gradually	building	

a	network	of	universities	in	the	fields	of	medicine	and	human	

sciences.	In	Brazil,	the	company	invested	in	Affero	Lab,	the	

country’s	market	 leader	 in	corporate	training;	 in	the	United	

States	it	 increased	its	shareholding	in	the	university-services	

provider	Synergis	Education.

The	 investment	 fund	BDMI,	which	 invests	 in	digital	compa-

nies	mainly	in	the	US,	and	the	BAI	fund,	which	specializes	in	

promising	companies	in	China,	bought	several	new	holdings.	

In	Brazil,	Bertelsmann	and	Bozano	Investimentos	jointly	set	up	

a	new	fund	focused	on	high-growth	education	companies.	In	

India,	 the	group	expanded	its	shareholding	 in	Pepperfry,	 the	

leading	online	marketplace	for	furniture.

The	last	branches	of	Der	Club	Bertelsmann	closed	their	doors	

in	March	2015.	The	club	business	 in	the	German-speaking		

territories	will	be	entirely	discontinued	by	the	end	of	the	year.

The	Corporate	Center	supported	the	 implementation	of	 the	

corporate	 strategy	 in	Bertelsmann’s	growth	markets	and	

growth	platforms.	 In	 addition,	 it	worked	with	 the	divisions	

to	 advance	 the	 multiyear	 Operational	 Excellence	 program	

to	optimize	business	 support	processes	 in	 the	areas	of	HR,	

finance/accounting,	IT	and	sourcing.	Among	other	things,	the	

creation	of	a	global	network	of	Accounting	Shared	Services	

Centers	was	agreed.	

Significant Events After the Balance Sheet Date

On	July	9,	2015,	the	Bertelsmann	Supervisory	Board	appointed	

Fernando	Carro	de	Prada	to	the	Bertelsmann	Executive	Board	

as	CEO	of	Arvato.	He	succeeds	Achim	Berg,	who	left	the	

Bertelsmann	Executive	Board.	The	appointment	is	related	to	

the	further	development	of	the	Arvato	division,	which	leads	

to	greater	entrepreneurial	 independence	 for	 the	 individual	

Arvato	business	units	and	accelerates	decision	processes.	The	

further	development	will	have	no	impact	on	Group	manage-

ment.	As	part	of	this	change,	the	Arvato	Executive	Board	is	to	

be	disbanded	and	replaced	by	a	company	management.
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Risks and Opportunities
Risk Management System

Please	refer	to	the	2014	combined	management	report	for	

a	description	of	Bertelsmann’s	risk	management	system	

(RMS)	and	the	accounting-related	RMS	and	internal	control	

system	(ICS).

Significant Changes in Risks since the 2014 Combined 
Management Report

Please	refer	to	the	2014	combined	management	report	for	a	

presentation	of	the	key	risks	to	the	Bertelsmann	Group.	The	

following	significant	changes	have	been	identified	as	part	of	

the	risk	report	of	June	30,	2015.	Overall,	after	the	first	half-year,	

the	same	Group	risks	are	considered	material	as	those	exist-

ing	as	of	December	31,	2014.	However,	 the	significance	of	

individual	types	of	risk	in	terms	of	Bertelsmann’s	future	busi-

ness	development	has	changed.	Whereas	the	financial	market	

risks	that	were	classified	as	low	as	of	December	31,	2014,	

are	now	assessed	as	moderate,	the	remaining	risks	from	the	

Penguin	Random	House	merger	can	be	classified	as	low	due	

to	the	successful	ongoing	integration.	In	the	previous	year,	

these	risks	were	classified	as	moderate.	The	most	significant	

risk	in	the	Group	remains	the	pricing	and	discounting	risk.

Strategic and Operational Risks

A	continuation	of	the	economic	recovery	is	expected	in	the	

euro	zone.	However,	certain	risks	remain	for	the	global	recov-

ery.	For	Bertelsmann,	this	primarily	results	in	risks	to	busi-

nesses	that	depend	on	the	advertising	market.

The	strategic	and	operational	 risk	position	 for	 the	Group	

remains	essentially	unchanged	from	that	depicted	in	the	2014	

combined	management	report.

Legal and Regulatory Risks

Please	refer	to	the	2014	combined	management	report	for	

details	of	the	legal	and	regulatory	risks.	No	significant	changes	

have	been	identified.

Financial Market Risks

Compared	 to	 the	 situation	 in	 the	 2014	 combined	 manage-

ment	report,	the	financial	market	risks	have	grown	to	a	mod-

erate	level	due	to	increased	market	volatility.

Overall Risk

The	overall	risk	position	has	increased	slightly	compared	with	

the	previous	year.	No	risks	endangering	Bertelsmann’s	con-

tinued	existence	were	identified	as	of	June	30,	2015.	Neither	

are	 there	any	substantial	 risks	discernible	 from	 the	current	

perspective	 that	 could	 threaten	 the	continued	existence	of	

the	Group.

Opportunities

The	assessment	of	opportunities	has	not	changed	substan-

tially	compared	to	the	information	presented	in	the	2014	com-

bined	management	report.

Outlook 

For	the	global	economy	in	2015,	growth	is	expected	in	line	

with	the	previous	year’s	level.	This	is	supported	by	the	overall	

accommodative	monetary	policy	and	the	sharp	fall	in	energy	

prices.	 In	 the	emerging	countries,	average	growth	 is	again	

expected	to	weaken	slightly.	The	economic	estimates	by	the	

Kiel	Institute	for	the	World	Economy	(IfW)	concerning	global	

development	are	3.4	percent	for	2015,	which	is	slightly	below	

previous	expectations.	

A	continuation	of	the	economic	recovery	is	expected	in	the	

euro	zone.	The	IfW	expects	real	GDP	to	grow	by	1.5	percent	

in	 2015.	 In	 the	 view	 of	 the	 IfW,	 the	 pace	 of	 growth	 in	

Germany	 will	 be	 maintained	 in	 2015	 and	 real	 GDP	 will	

increase	by	1.8	percent.	Real	GDP	in	France	is	predicted	to	

grow	by	1.1	percent	in	2015.	According	to	the	IfW	estimates,	

the	real	growth	rate	in	the	UK	will	be	2.5	percent.	For	the	

United	 States,	 following	 a	 weak	 first	 quarter,	 expectations	

for	 the	 development	 of	 the	 economy	 have	 been	 lowered.	

The	 IfW	expects	 real	GDP	 in	 the	United	States	 to	grow	by	

2.2	percent.

These	expectations	remain	subject	to	a	high	level	of	uncertainty	

due	 to	 difficulties	 in	 forecasting	 economic	 developments.	

Certain	risks	remain	for	the	global	recovery.	Geopolitical	cri-

ses,	government	deficits	or	currency	turbulence	could	 inter-

fere	with	economic	development.	In	addition,	high	volatility	

in	the	financial	markets	is	creating	uncertainty.	The	resulting	

developments	 could	 adversely	 impact	 the	 economic	 situa-

tion,	which	is	a	key	factor	influencing	Bertelsmann’s	business	

development.
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In	view	of	the	business	performance	in	the	reporting	period	

and	significantly	improved	exchange	rates	as	of	June	30,	2015,		

in	particular	in	the	US	book-publishing	business,	the	Group	

outlook	for	2015	has	been	raised.	For	the	current	financial	

year,	Bertelsmann	now	expects	a	slight	increase	in	Group	

revenues	and	a	moderate	increase	in	operating	EBITDA	(fore-

cast	 details	 from	 the	 2014	 combined	 management	 report:	

stable	revenues/slight	increase	in	operating	EBITDA).	Due	to	

the	 full-year	consolidation	of	 the	acquisitions,	Bertelsmann	

assumes	a	 further	 increase	 in	 invested	capital	 for	financial	

year	2015.	Due	 to	 the	growth	profile	of	 the	acquired	busi-

nesses,	compensating	effects	 from	the	earnings	contribu-

tions	are	expected	with	a	time	delay.	Against	this	backdrop,	

a	strong	fall	in	BVA	is	still	expected.

These	forecasts	are	based	on	Bertelsmann’s	current	business	

strategy,	as	outlined	in	the	“Company	Profile”	section.	In	gen-

eral,	 the	forecasts	reflect	careful	consideration	of	 risks	and	

opportunities	and	are	based	on	operational	planning	and	the	

medium-term	outlook	for	the	corporate	divisions.	All	state-

ments	concerning	potential	economic	and	business	devel-

opments	 represent	opinions	advanced	on	 the	basis	of	 the	

information	that	is	currently	available.	Should	underlying	sup-

positions	fail	to	apply	and/or	further	risks	arise,	actual	results	

may	differ	from	those	expected.	Accordingly,	no	assurances	

can	be	provided	concerning	the	accuracy	of	such	statements.


